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NEWSLETTER 
BE PART OF THE GROWTH IN 
HUTTO 
SUMMER 2018 

• Kalahari Resorts to bring 700 jobs to the area 

• • On U.S. 79 , the Kalahari Resort and Convention Center will be 700,000 sq. ft . and will 

• bring 700 jobs to the area. 
• https://www.austin360.com/entertainment/altrac tions/massive-africa-themed-resort-make-splash-round­
• rock-with-2020-openinq/YhhQh2aQoRjGBBQxfJIV JN/ 

• 
• AEND Industries Inc. plans to move from Huntington Beach to 
• • Hutto in early 2019 
• 
• AEND Industries Inc . plans to build a 19,200 square-foot faci lity at North Town 

• Commons Business Park 
• https://www.mystatesman.com/news/local/california-company-moving-hulto-wi th-help-from-175-000-

• grant/RiONUfRJwKXe8JuiRDxtZM/ 

• 
: MORE THAN 2,000 HOMES IN THE PIPELINE FOR HUTTO 
• A PAIR OF NEW RESIDENTIAL DEVELOPMENTS COULD ADD 2, 150 HOMES TO THE SMALL 

• SUBURB OF HUTTO, PLUS PARKS AND COMMERCIAL SPACE. 
• HTIPS: //WWW .BIZJOURNALS .COM/AUSTIN/N EWS/2018/06/22/MORE-THAN-2-000-HOMES-IN-THE-PIPELINE-FOR­

• HUTIO.HTML 

• -



Weich~rt. I Trade Area Report 
Barton Harris & Co. 

Criteria Used for Analysis 

ncorre: 
Median li:>usehold Income 

$77,587 

Consumer Segmentation 

Life Mode 

ncorre: 
li:>useholder Age 25-34 

$76,755 
Total dollars: 
$76,755 out of $10,868 

Ethnic Enclaves 

Hutto, TX78634 

lncorre: Fbpulation Stats: Fbpulation Stats: 
Average li:>usehold Income Population Density Total Population 

$90,372 546.4 34,061 
Total dollars: Total: 
$90,372 out of $10,868 546.4 out of 62.3 

Suburban Periphery Vllhat are the 
people like that 
live in this area? 

E&abli91ed diver9ty-young, Hspanic homeowiers 
""1th families 

ll'banization 

Vllhere do people 
like this usually 
live? Affluence in the SJburbs, married oouple-families, 

longer oommutes 

Top Tapestry LP and Coming 
Segments Families Soccer Moms Southern Satellites Savvy Suburbanites ll>wn the Road 

% of Households 8,080 (74.3%) 1,899 (17.5%) 495 (4.6%) 360 (3.3%) 34 (0.3%) 

% of Vllilliamson County 33,939 (19.9%) 19,854 (11 .6%) 3,398 (2.0%) 2,355 (1.4%) 983 (0.6%) 

Lifestyle Group Ethnic Endaves Family Lands:apes RJ&ic OJtpo&s Affluent E&ates RJ&i c OJtpo&s 

Urbanization Group Suburban Periphery Suburban Periphery Rlral Suburban Periphery Semi rural 

Residence Type Single Family Single Family Single Family or Single Family Mobi I e 1-bmes 
Mobile 1-bmes 

Household Type Married Couples Married Couples Married Couples Married Couples Married Couples 

Average Household Size 3.1 2.96 2.65 2.83 2.74 

Median Age 30.7 36.6 39.7 44.1 34.3 

Diversity Index 72.4 48.3 38.6 33.2 70.5 

Median Household Income $64,000 $84,000 $44,000 $104,000 $36,000 

Median Net Worth $96,000 $252,000 $70,000 $502,000 $30,000 

Median Home Value $174,000 $226,000 $119,000 $311 ,000 $104,000 

Homeownership 74.1 % 85.5 % 78.6 % 91 % 66.4 % 

Employment Profes:ional or Profes:ional or Services, Profes:i on al Profes:i onal or Services or 
Services Management or Admini&ration Management Admi ni &ration 

Education College Degree College Degree Hgh School Graduate College Degree Hgh School Graduate 

Preferred Activities Vi 9 t theme par16, Go jogging, bilQng, Go hunting, Enjoy good food, Vist chat rooms; play 
zoos. Contract for target 91ooting. Vist fi 91i ng. C».n a pet ...; ne. [)Y gardening, gamesonline. Go 
home and lands:aping theme par16, zoos. dog. home remodel ing. hunting, fi91ing. 
services. 

Financial I-bid &udent loans, Carry high level of Shop at 1/\01 mart Carry fir&, seoond Prefer oonveni ence of 
mortgages debt mortgages frozen meals, fa& food 

Media Go online to 91op, Shop, bank onl i ne Li &en to oountry Shop, bankonline l/\0tch Animal Planet 
bank, for muse; watch CMT on !Blellite TV 
entertainment 

Vehicle C».n I ate-model C».n 2+ vehides C».n, maintain truck Prefer I ate-model Bought used vehide 
oompact car, SW (minivans, SWs) SWs, minivans, la& year 

&ati on wagons 

•>RPR Cq:l,rigtt 2018 Rsitcrs A'cprtyResa.n:E® LLC. All Rigtts Resmai ~ 
-irtcrrrEiim is rd gW'aieOO. Eqw Hcusirg Q::l:01u'i ty. 1.:J 7/31/2018 



Hutto, TX 78634 

Best Retail Businesses: Hutto, TX 78634 

Thisdlart Siov.sthe types of busnes:esthat a:mSJmersare leaving an area to find. The busnes:;typesreprerented by blue bars are relatively g;arce in the area, 
ro oonSJmersgo elreWiere to have their needs met. The beige busnes:;typesare relatively plentiful in the area, meani ng there are exi&ing oompetitorsforthe 
dollars that oonSJmers~nd in there categori es. 

C0ta Source: Retai l Marletplace via Esi , 2017 

l_.pdate Frequency: Annually 

-100 

Book/Periodical/ Music Stores 

Oothing Stores 

Department Stores 

Direct Selling Establishments 

E-Shopping & Mail-Order Houses 

Florists 

Office Supply/Stationery/Gift Stores 

Shoe Stores 

Special Food Services 

Vending Machine Operators 

Home Furni shings Stores 

Grocery Stores 

Sports/Hobby/Musical Instrument Stores 

Other General Merchandise Stores 

Specialty Food Stores 

Gasoline Stations 

Furniture Stores 

Other Misc Retailers 

Jewelry/ Luggage/Leather Goods Stores 

Other Motor Vehicle Dealers 

Bars 

Used Merchandise Stores 

Health & Personal care Stores 

LiQuor Stores 

Electronics & Appliance Stores 

Auto Parts/ Accessories/Tire Stores 

Automobile Dealers 

Lawn & Garden Stores 

Building Material/Supplies Dealers 

Too Maf'ly ~ I .... Not Enough 
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